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LOCAL SOLAR ECLIPSE EVENTS

Leonardo D. Calderon 

Introduction

The 2024 Solar eclipse was an extremely important event that 

created many new opportunities for local businesses. This opportunity 

was created through the entire path of the Eclipse, not just in 

Richmond; however, the following sections will cover its impact on 

Richmond’s and the surrounding towns’ businesses. Many businesses 

wanted to use the event to increase business; however, the peoples’ 

wants do not always match up with what the business wants. Students 

typically were not very excited about the event, while many businesses 

expected to grab the attention of them, the influx of people, and other 

community members.  This can be studied by looking at theoretical 

framework, methodology of the community and business, along with 

an analysis of the businesses and events. 

TOTAL SOLAR ECLIPSE 2024 A total solar eclipse is seen from Dallas, Texas on April 8, 2024. NASA/Keegan Barber   
https://www.planetary.org/space-images/total-solar-eclipse-2024 
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Theoretical Framework

The theoretical framework is the community business 

relationship and diving into analysis of corporations. The community 

can be described as the way groups of people are separated and put 

into different categories depending on their situation, not just their 

geographical location. The relationship between communities and 

business is crucial when it comes to how they develop and grow.  

Methodology

Community

The community described covers students in many age ranges. 

These students range from high school students, to undergraduate 

students, and graduate students. All these students either attended an 
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IU school or plan on attending an IU school. The questions asked to the 

students were all the same, “Are you excited or how do you feel about 

the upcoming eclipse?” and “What activities/actions do you expect from 

the businesses related to the solar eclipse?”

Businesses

The businesses I chose are local businesses that I feel would 

attract students of different ages, interests; such as nature, games, and 

alcohol. 

Analysis and Evidence

This section breaks down an analysis of the local business studies 

and how the eclipse affected their business community relationship. 

Overall, the relationship was not strengthened nearly as much as many 

businesses wanted it to be.  There were many factors that played a role 

in this, mainly being a difference in the severity of what the businesses 
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and the community wanted. The analysis dives deeper into why the 

events went the way they did, along with evidence of these concepts. 1

Table 4. Business-Community Relationship in Concepts in Local Businesses 

Concept Analysis Evidence 

Business-Community 
Relationship 

The business looked to connect the 
community together with the events 
and activities 

There were many events that encourage 
many groups of people to be at on place 
at a time at the business such as arts and 
drawing at the arcade; along with the 
food trucks and events 

Civic Engagement They businesses were not prioritizing 
civic engagement  

Most businesses were not looking to 
improve the communities. It appears that 
they were simply looking to make their 
own money and bring attraction to their 
own business 

What the Community and 
Business Want from Each 
Other 

The businesses were looking to 
strengthen relationships with the 
community. Many achieved this. The 
community wanted fun events from 
the business to be able to enjoy 
events along with the solar eclipse. 
This will allow for connections to 
strengthen on both sides. While they 
both wanted stronger connections, 
the businesses appeared to desire 
this much more than the community 

It is visible that both are attempting to 
strengthen relationships since the 
business are hosting events for the 
community members, with some of them 
being free such as the hikes and trails. 
People visit places they already have a 
relationship, even if it may be weak, they 
are looking to strengthen it for the future 

Corporate Giving In the business studied, there were 
not many forms of corporate giving. 
IU east and Hayes Arboretum did 
offer it, while others mainly offered 
paid events 

IU east offered free glasses and events to 
students; and Haynes Arboretum offered 
free bike routes and hikes.  

Form Of Corporate Giving 
Business Adopted 

Strategic Corporate giving. While they 
are encouraging engagement in the 
community, they are still getting 
something back in return 

May business did things that promote 
itself, such as the orchard encouraging 
people to attend concerts that it has 
year-round, or the winery selling wine to 
its customers 

Social Return On Investment The return on social investment is 
what the business would get back 
from their investments into the 
community 

In this case, the investments into the 
community would be the events and 
activities offered by these businesses. 
This would be the input since none of 
them did donations and only a few of the 
selected businesses partook in corporate 
giving 

Measurement of Social 
Return on Investment 

While I do not know the numbers of 
these events and business, I believe 
the return was negative 

Since there were so many businesses 
having events, and a limited amount of 
people, the amount of people per each 
event was diluted. From what it 
appeared; every business expected to 
have many more people attend than 
what did. This caused them to invest a lot 
and get little back in return. It returned 
very little impact or value creation 

Conclusion and Recommendations

The analysis explains why the way people who marketed the 

eclipse to support their business went the way it did. In most cases, 
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it went poorly for most businesses. Yes, some of the businesses 

mentioned did use the eclipse well to host events and to encourage 

people to come to their events. However, they did a poor job when it 

came to giving to the community. Many businesses attempted strategic 

corporate giving, and expected to receive much more than they did. 

In return, they lost money and had very few connections to come out 

of the event. There could have been better uses of their resources by 

investing in providing free events to the community since many people 

do not want to pay for events when there are many other free options.  

The free events will encourage people to attend that business’ events 

over others. 

For future events, businesses must realize that this is an 

opportunity, but there will be an extreme amount of competition for 

the people that are coming into town and the people that currently 

live in that town. This means that they will have to be more strategic 

in how to build relationships with the community. Furthermore, 

businesses must realize that not everyone is interested in the eclipse, 

such as students. None of the students interviewed were more than 

mildly excited about the eclipse and the event. In fact, more have said 

that it was more annoying than good. Businesses need to understand 

this and realize that not everyone in town is going to be interested. 

Finally, what could be the most important factor; do not overestimate 

the number of people coming in. Many people expected an extreme 

amount of traffic and prepared for thousands more people. In fact, 

many schools cancelled the day of the event due to the expected 

amount of traffic . These are all considerations that must take place 

before the next event. 
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