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Abstract Partici D ants Results While arts majors seemed to excel in creative skills and

experiences, we found deficits in other areas. Along with

This study investigates findings from the National Survey For the NSSE 2015 administration, 127 U.S. institutions elected to append Arts majors were the most likely to report immediate plans for part-time humanities and biological science majors, arts majors reported
of Student Engagement (NSSE), comparing career plans the Senior Transitions module to their core questionnaire. Over 31,000 employment and “other” plans (Table 1). Arts majors, along with humanities low levels of confidence in their financial and business

and skills across 11 major fields. Responses from over seniors responded to the module items. majors, were also more likely to report having “no plans at this time.” management skills (Figure 2).

31,000 graduating seniors across 127 different Furthermore, arts majors, along with communications majors, were more

universities suggest that while arts majors are more likely Measures likely to report immediate plans for an internship.
to have non-traditional career plans, including self-

employment, they also have higher confidence in creative ltems from this study were taken from the senior transitions topical module
thinking skills and report greater coursework emphasis on on NSSE, exploring post-graduation plans, links between the academic
creativity. However, arts majors were lacking confidence major and future plans, and confidence in skill development.

In other areas, including business and financial skills.

The implications of these findings for parents, counselors, The focus for this study was on three item sets from the module:
and artistically gifted high school students in the process
of choosing a college will be presented. la. After graduation, what best describes your immediate plans? Arts
Full-time employment (n =1,529)
Part-time employment Humanities 22.0% 21.6%
Graduate or professional school (n. = 1’49.0)
Military service B10, AQric, & Nat
' ' : - : Res (n = 2,452)
theratu re Rev' ew Service or volunteer activity (e.g., AmeriCorps, Peace Corps, Teach Phys Sci, Humanities  Bio, Agric, Business Social Svc Overall

L . o o for America) Math. CS & Nat Res Professions
Creativity” and “innovation” are high-impact words for the Internship (paid or unpaid) (n = 1.256)

21st century, as they reference essential capacities in an Travel or gap year Social Sciences Im P lications
economy based increasingly on intellectual property, No plans at this time (n = 3,163)

entrepreneurialism, and cross-disciplinary problem Other, please specify BUSINESS Findings inform curricular and programming enhancements
solving (Tepper & Kuh, 2011) (n = 4,118) for arts programs

I o th e of e ot 6. How much confidence do you have in your ability to complete tasks Comm, Media, PR v Increased coursework concerning business and
"1 TESPONSE 1O TE NESHs DT SMPIOYETs, rganizations requiring the following skills and abilities? (Response options: Very much, M=61) entrepreneurial skills may address the gap between arts
have added “creative thinking” as an essential learning Quite a bit, Some, Very little) Education majors’ future plans for self-employment and their
OUICOME . a. Critical thinking and analysis of arguments and information (=R confidence in these areas _
. Am.erlca}r? Association of Colleges and b. Creative thinking and problem solving Englneerlng These findings should also be considered by parents,
Universities (Www.aacu.org) (n = 1,980) counselors, and graduating artistically gifted high school

: : c. Research skills
* Engineering (ABET, 1997) d. Clear writing II;Ire;lgs]sions students in the process of choosing a college and deciding

it i €. Persuasive speaking n = 4,479 63.5%| 4.5%| 22.3%|0.8%| 0.3%| 3.1%| 1.4%| 1.7% on a major
Research suggests creativity can be influenced by f. Technological skills (Sociai Svc): Prof - - . - - - - ! v" Which schools/programs are the best fit with future plans?

STITRMMENL B 2XREZNEES (Aeldlle, LELit), Itlupig g. Financial and business management skills (n = 1,546) 57.4%| 3.9%| 26.2%|2.0%| 1.0%| 2.5%| 1.5%| 2.3%
curricular experiences in a chosen major field (Miller & h. Entrepreneurial skills Overall

Dumford, 2015) i. Leadership skills (n = 24,744) 60.2%| 3.9%| 22.4%0.9%| 1.0%| 3.5%| 2.7%| 2.4%

. - . . |. Networking and relationship buildin
Students’ experiences in higher education will differ J - : - Arts majors (67.1%) and humanities majors (66.4%), followed closely by References
greatly by discipline, even at the same college or

SR v 7. To what extent has your coursework in your major(s) emphasized the communications majors (64.2%), had the highest percentages of students ABET. (1997). Engineering criteria 2000. Baltimore, MD: Author.
university (Pascarella & Terenzini, 2005) following? (Response options: Very much, Quite a bit, Some, Very little) reporting “very much” confidence in their creative thinking and problem-
_ _ a. Generating new ideas or brainstorming solving skills. Engineering majors (59.7%) were very close to the overall
Pitt and Tepper (2012) found that arts majors are much b. Taking risks in your coursework without fear of penalty percentage (59.1%). Seniors in the biological sciences were least Cantor, M. (2012, April 23). The 13 most worthless majors. Newser. Retrieved from

more likelv than science and business maiors to sav their _ . : : : : AL . : : 0 www.newser.com/story/144600/the-13-most-worthless-majors.html

COU.I‘SGWOI‘k e_ncourgges them_to be creative, to take_ d. Inventing new methods to arrive at unconventional solutions reporting Very much confidence In these skills. Similar results were Carneva[e, A. P., Cheah, B., & Strohl, J. (2012). Hard times: Col.lege majors, unemployment,
aSS|gnments N multlp e dlreCtIOHS, to make connections apparent in the items focusing on other aspects of Creativity emphasized in and earnings—Not all college degrees are created equal. Washington, DC: Center on

: ! Education and the Workforce, Georgetown University.
across classes and topics, and to further explore coursework (Figure 1).  .um

something about which they are curious A n al yS es Miller, A. L., & Dumford, A. D. (2015). The influence of institutional experiences on the
. 80.0% development of creative thinking in arts alumni. Studies in Art Education, 56(2), 168—182.
Figure 1.

To look at differences across majors (among those reporting only one B

: : : : : ; . I 60.0% Pascarella, E. T., & Terenzini, P. T. (2005). How college affects students: A third decade of
major), basic frequencies provided information for each subgroup by major Major Coursework s09% o research (2™ ed.). San Francisco, CA: Jossey-Bass.

Figure 2. “Very Much” Confidence in Financial and Business
Skills, by Selected Majors

Table 1. Immediate Plans After Graduation by Major
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Data indicates that some majors, including the arts, have

disappointingly low income levels, especially among z 2 4219% o Overal
’ field. Cross-tabulations with Chi-square anal rovided inferential Very Much N e
recent college graduates (Carnevale, Cheah, & Strohl, eld. Cross-tabulations with C SRS EelhElos B ded erentia 2% 285% 24.8% S Pitt, R. N., & Tepper, S. J. (2012). Double majors: Influences, identities, and impacts

2012) statistical analyses for these comparisons. Emphasized . S (Prepared for The Teagle Foundation). Nashville, TN: The Curb Center, Vanderbilt University.

These Skills Retrieved from http://www.vanderbilt.edu/curbcenter/cms-wp/wp-
content/uploads/Teagle Report_Final 3-11-13.pdf
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Arts majors are Often CO”Sldered “Worthless” |n the Generating new Taking risks w/o  Evaluating multiple  Inventing new

ideas/brainstorming fear of penalty approaches to methods

. . - Tepper, S. J., & Kuh, G. D. (2011, September 4). Let's get serious about cultivating creativity.
popular press (Cantor, 2012), but is this really true? provemforunconventona pp ( p ) g g y

The Chronicle of Higher Education. Retrieved from http://chronicle.com/article/Lets-Get-
Serious-About/128843/
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