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Objective

➢Gender disparity and 
stereotypes in popular 
animated films for children.



Significance

➢7.5 hours daily, 2009 (Kaiser 
Family Foundation, 2010).

➢Linked with self-esteem (Martins & 
Harrison, 2015).

➢ Internalized stereotypes (Bian et 
al, 2017).

➢Social Cognitive Theory 
(Bandura, 2001).



Previous Research
➢Males have majority (72%) of speaking roles (Smith et al 2010).

➢Males (34.9%) more likely to have jobs than females (25.4%) (Geena 
Davis Institute 2022).

➢Females (35.7%) more likely to have sexy body type than males (12.7%) 
(Brubaker et al 2022).

➢Women make up less than 20% of screenwriters on average (Erigha 
2015)

➢Majority (58.3%) of Hollywood films fail Bechdel Test (Apoorv et al 2015).



Research Questions and Hypotheses

Question 1:

How is gender parity 
and stereotypes 
represented in the 
dataset?

Hypotheses:

H1: There are more male leads than female 
leads.

H2: Female leads are more likely to have 
a parent present.

H3: Male characters are given speaking 
roles more often than female characters.

H4: Male characters comprise the majority 
of the main posse on average.

H5: Female characters are less likely to have 
a job outside of the home.



Question 2:

Are female 
characters

animated with 
sexy body types 
more often than 

male characters?

Hypothesis:

H6: Female characters are 
more likely to be 
animated with sexy body 
types.



Question 3:

Does gender 
disparity also 
exist among 

the creative staff?

Hypothesis:

H7: Films had more 
male writers on average.



Question 4:

Does the number 
of female writers 

impact the 
quality of female 

conversation?

Hypothesis:

H8: Films with female 
writers are more likely to 
pass Bechdel test.



Methods

➢150 top-grossing children's 
animated films from 1990-2022.

➢Variables Coded:

1. Lead characters

2. Parent role

3. Main posse

4. Speaking roles

5. Career/role in society

6. Body types

7. Bechdel test

8. Creative writing staff



Results – Lead 
Characters
➢H1: There are more male 

leads than female leads.

➢Significant difference 

(p<.001)

HYPOTHESIS SUPPORTED



Results – Parent 
Role
➢H2: Female leads are more likely to 

have a parent present.

➢Female-led films with parent 
present: 84.2%

➢Male-led films withparent 
present: 41.1%

➢Significant difference (p<.001)

HYPOTHESIS SUPPORTED



Results – 
Speaking Roles
➢H3: Male characters are given 

speaking roles more often than 
female characters.

➢Significant difference (p<.001)

HYPOTHESIS SUPPORTED



Results – Main 
Posse
➢H4: Male characters comprise the 

majority of the main posse on 
average.

➢Significant difference (p<.001)

HYPOTHESIS SUPPORTED



Results – Job
➢H5: Female characters are less 

likely to have a job outside 
of the home.

➢Significant difference 
(p<.001)

HYPOTHESIS SUPPORTED



Results – Body 
Types
➢H6: Female characters are more likely 

to be animated with sexy body types.

➢ Male characters with sexy body 
types: 4.5%

➢ Female characters with sexy 
body types: 5.5%

➢ No significant difference 
(p=.229)

HYPOTHESIS NOT SUPPORTED



Results – Creative 
Writing Staff

➢H7: Films had more male writers 
than female writers on average.

➢Significant difference (p<.001)

HYPOTHESIS SUPPORTED



Results – Bechdel 
Test
➢H8: Films with female writers are more likely 

to pass the Bechdel Test.

➢Films without female writers that failed 
the Bechdel Test: 58.5%

➢Films with female writers that passed 
the Bechdel Test: 66.1%

➢Significant difference (p<.004)

HYPOTHESIS SUPPORTED



Discussion

➢Gender disparity and stereotypes still exist both on and off-
screen in children's media.

➢Female characters limited by traditional gender roles.

➢Research shows that children who consume media are 
socialized by what they see.
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