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Anyone w h o  has ev@P orclsM 'a- %.L. T." os two " g ~ y  aide uptt h m  
participated i n  the folklore of the occupational group tha t  consis ts  of 
lunchcounter operatives, namely countermen, short  order cooks, waiters, 
waitresses, and tha t  par t icu la r  American phenomenon -- the soda jerk. 
Almost exclusively, the l o re  t ha t  has been collected from t h i s  group 
f a l l s  under the general category of fo lk  speech, the sub category of 
d i a l ec t  vocabulary. Jan Harold Brunvand i n  - The Study of American - Folk- 
lo re  defines "dialect" as "the t r ad i t i ona l  deviation f%(il standard - 
speech" which includes variations i n  vocabulary (d ia lec t  vocabulary). 1 

Brunvand considers those l i ngu i s t i c  strayings from the presumed standard 
speech t h a t  are ephemeral or technical  t o  be "slang" or  "jargon," 
reserving the term "folk speech" for  such language tha t  i s  longer-lived 
and more generally used.2 Although many of the terms used by t h i s  
occupational group have enjoyed longevity beyond the mass of slang terms 
and have passed in to  wider use than i s  co~nmon for  jargon, the ephemeral 
nature of much of t h i s  specialized language, combined with i t s  secret ,  
in-group nature has l e d  it t o  be commonly called e i t he r  "lingo" or 
"jargon. " Eric Partridge prefers  tha t  "lingo" be reserved fo r  a 
simplified language such as  Pidgin-English, while he employs the term 
"jargon" "for the technica l i t i es  of science, the professions, and the 
trades."3 While soda jerks can be considered, on the ba is  of t h e i r  own 

If! testimony, "fountain chemists" or "~ icensed  Fizzicians,  and thus 
professional men en t i t l ed  t o  speak jargon, Partridge would term t h e i r  
language "slang," which he defines as  "language of a highly col loquial  
type, considered as  below the l eve l  of standard educated speech, and 
consist 'ng e i t he r  of new words or  of current words employed i n  a special  sense.^'^ Thus the tern1 "jargon" best  emphasizes the work context t ha t  
generates the par t icu la r  terminology of an occupational group. Perhaps, 
however, t o  avoid the objections of the l i ngu i s t i ca l ly  fas t idious the 
synonym f o r  jargon, "shop, " might be blended with the noun t h a t  the 
culinary fas t idious use t o  describe the fare  of the average Greasy Spoon 
lunchcounter, and the proper term for  the language of t h i s  group might 
then be cal led schlop. 

Lunch counter schlop olC jargon has periodically received at tent ion i n  
the journal American Speech. In 1936 Harold W.  Bentley of Columbia 
University i n  his a r t i c l e  Linguistic Concoctions of the  Soda ~ e r k e r " ~  
sketched the his tory of the soda fountain which he considers t o  be "a 
peculiarly American phenomenon." Bentley devoted the bulk of h i s  a r t i c l e  
t o  a discussion of various terms which he collected and alphabetically 
l i s t e d  a t  the end of his a r t i c l e .  His col lect ing method consisted, he 
informs us, "of personal v i s i t s  t o  a large number of soda fountains i n  
New York City during the year 1934-1935."7 I n  no case does he c i t e  
informants, though it would seem tha t  many of the terms are so  crypt ic  
as  t o  demand explanation by an insider ,  par t icular ly  those terms tha t  
were used t o  warn fellow workers, such as "white bread" - the boss is 
around . 



Despi te  the  l ack  of i formant c i t a t i o n ,  Bentley's a r t i c l e  i s  very important 
f o r  the  schlop scholar  f o r  two reascns.  First, it is  the  e a r l i e s t  col lec-  
t i o n  and a s  such provides a means of measuring the  d u r a b i l i t y  of t h i a  
jargon. Second, i n  t h i s  w r i t e r ' s  opinion it contains the  most c o l o r f u l  
t e r m  of a l l  t h e  jargon c o l l e c t i o n s ,  of ten  g iv ing us i n s i g h t  i n t o  the  
popular pre judices  ( e thn ic ,  r a c i s t ,  s e x i s t ,  and o the r s )  of t h e  period. 
Here a r e  a few of the  most v iv id  and ear-catching terms a s  repor ted  by 
Bentley : 

B.M.T. - Bacon and Tomato Sandwich 
I.R.T. - Lettuce and Tomato Sandwich, t h i s  and the  above a r e  

based on names f o r  New York's subway system 
Black Bottom - Chocolate sundae with chocolate syrup 
High Yellow Black and White - Chocolate soda with v a n i l l a  

i c e  cream 
Hebrew E9&es, A mupb of - .Two Pork Chops ; 
I r i s h  Turkey - Corned Beef and Cabbage 
I t a l i a n  Hurricane - Spaghett i  with g a r l i c  
Looseners - Prunes 
Maiden's Delight  - Cherries  
Make it Virtue - Cherry Coca Cola 
Midget from Harlem - Small Chocolate Soda 
Mug of Murk - Cup of coffee without cream 
Radio Sandwich - Tuna f i s h  Sandwich 

Bentley says t h a t  "radio" f o r  tuna f i s h  came by way of a s soc ia t ion  with 
' 1  tune in . "  The term i s  s t i l l  used i n  a lunchcounter ca l l ed  lu he ~ a p s "  
(although the  owners a r e  l ore an) near Columbia University. I frequented 
the  establishment from 1962-66 and "radio" meant a tuna f i s h  sandwich 
with l e t t u c e  and mayonnaise on white t o a s t .  

John Riordan's a r t i c l e  i n  - The Ca l i fo rn ia  Folklore Quarterly' o f f e r s  a 
c o n t r a s t  with Bentley 's  p iece ,  s ince  it dea l s  with the  jargon of Berkeley, 
the  San Francisco Bay a rea ,  Fresno, and Boulder, Colorado, and was 
published nine years  l a t e r .  Students of n a t i o n a l  and reg iona l  cu l tu re  
could wel l  use these  l i s ts  t o  determine, on the  c u l t u r a l  l e v e l  marked by 
occupational jargon, what jargon motifs a r e  found i n  both t h e  San man- 
c i s c o  and New York a reas .  The t r a d i t i o n a l i t y  of the  jargon i s  important 
i n  terms of c u l t u r e  change and c u l t u r a l  conservatism. In  regard t o  the  
l a t t e r ,  it i s  s i g n i f i c a n t  t o  note t h a t  both Riordan and Bentley repor t  
the  use of "Adam and Eve on a Raft ,"  although i n  Ca l i fo rn ia  t h e  term 
r e f e m W W  two f r i e d  eggs on t o a s t ,  while i n  New York City it designated 
two poached eggs on t o a s t .  Bentley r e l a t e s  an anecdote about Henry Ward 
Beecher who "having been g r e a t l y  impressed by the  o r i g i n a l i t y  and resource- 
fu lness  of soda d ispensers  i n  coining names f o r  t h e i r  servings ,  decided 
on one occasion t o  put  the  s l a n g u i s t i c  imagination of one p a r t i c u l a r  d i s -  
penser t o  a t e s t .  Upon taking h i s  s e a t  a t  the  lunchcounter o r  soda foun- 
t a i n  M r .  Beecher placed an order  f o r  two eggs on t o a s t  and then added 
'Please scramble the  eggs.' The challenge was met, s o  the  s t o r y  goes, 
without h e s i t a t i o n  on the  p a r t  of the  wai ter  who ree led  o f f  t o  the  cook 
what i s  now a worn-out c a l l ,  'Adam and Eve on a r a f t ' ;  followed by 'and 
wreck 'em' ."9 Unfortunately, no source f o r  t h i s  personal  legend (o r  
lunchcounter legend, i f  you w i l l )  i s  given by Bentley, b u t  i t  does a t t e s t  
t o  the  t r a d i t i o n a l i t y  of t h i a  type of jargon. Riordan does b e t t e r  than 
Bentley i n  providing anecdotes a c t u a l l y  t o l d  by lunchcounter opera t ives .  
Although the  following s t o r y  does not  seem t o  be an a c t u a l  t e x t ,  it 



never theless  ind ica tes  how t h e  jargon gives r i s e  t o  anecdotes which a r e  
doubtless shared by the  workers of t h i s  occupation. Riordan names h i s  
informant, a Mrs. Owen of the  Owen's Sandwich Shop, Boulder, Colorado, 
and r e l a t e s  the  anecdote thus ly :  

"'Shoot a s i s s y  and s t r e t c h  it!' dces not r e f e r  t o  the  
execution of an effeminate young man by means of f i rearms and 
the  rack. It i s  a l a r g e  v a n i l l a  "coke. "lo Once a freshman 
a t  the  Universi ty of Colorado s a t  a t  a l a rge  t a b l e  with about 
a dozen co-eds. Suddenly a wai ter  behind him y e l l e d :  'Shoot 
a s i ssy! ' .  The hapless neophyte was t e r r i f i e d  and embarrassed, 
prepared f o r  an impromptu hazing by v i g i l a n t  sophomores. ' I t ' s  
o.k., bud, ' s a i d  the  wa i t e r ,  'I  j u s t  ordered a v a n i l l a  "coke" 
f o r  one of the  g i r l s .  "'11 

Riordan, l i k e  Bentley, appends an a lphabe t i ca l  l i s t  of terms t o  h i s  
a r t i c l e .  He notes the  d i s t r i b u t i o n  of the  terms i n  the  s e v e r a l  c i t i e s  
t h a t  he dea l s  with,  and he gives the  names of informants froin each of 
the s e v e r a l  regions. 

Ten years  a f t e r  Bentley 's  a r t i c l e ,  American Speech published Robert 
Shafer ' s  s h o r t  work on "The Language of West Coast Culinary Workers. ',12 

This work, l i k e  the  two previously mentioned, contains a l ex ig raph ica l  
l i s t  which was drawn from the  San Francisco East  Bay area .  There i s  
some overlap with Riordan's l i s t ,  though Shafer ' s  shor te r  lexicon con- 
t a i n s  terms unreported by Riordan. 

Shafer,  l i k e  h i s  predecessor of the  previous decade, l is ts  himself a s  
the  s o l e  informant. Though he g ives  us no anecdotes o r  o the r  examples 
of f o l k l o r i c  genres i n  connection with lunchcounters,  he does make the  
observation t h a t  " learning s l ang  i s  no help i n  g e t t i n g  se rv ice .  The 
wai t ress  does not  understand you. You do not  belong t o  her s o r o r i t y .  1113 
My Dwn experiences lead  iile t o  conclude t h a t  t h i s  i s  genera l ly  t r u e  fo r  
the  e ~ t a b l i s h r ~ i e n t s  t h a t  c a t e r  t o  t h e  genera l  public ,  b u t  not  t r u e  f o r  
e a t e r i e s  t h a t  s p e c i a l i z e  i n  serving col lege  s tudents .  Here the  patrons 
use the  jargon i n  ordering,  and the  place assumes an in-group atmosphere 
t h a t  includes both workers and student  patrons.  Though we s h a l l  have 
more t o  say on t h i s  sub jec t  s h o r t l y ,  a t  t h i s  point  it should be noted 
t h a t ,  a s  Shafer observes, i n  t h e  average (non-college) context ,  customer 
appropriat ion of the  jargon i s  resented by t h e  opera t ives ,  f o r  t h e  jargon 
belongs t o  the  group. Once a f t e r  s e v e r a l  weeks of observing t h e  c a l l s  
i n  one p a r t i c u l a r  r e s t au ran t  i n  New York City,  I ventured t o  j o i n  the  
f r a t e r n i t y  by ordering "two wi th  and a draw" only t o  have t h e  wai t ress  
t u r n  a d  y e l l  t o  the  cook, "Ordering two hamburgers with s i d e  order  , I l l $  of French Fr ie s  and a cup of coffee with cream, p lease .  

Shafer ' s  l ex ig raph ica l  l i s t  of jargon i s  d is t inguished by h i s  at tempts 
a t  etymology, an a n a l y t i c a l  mode missing, except f o r  a few passing com- 
ments, i n  t h e  l i s t s  of Bentley and Riordan. 

There i s  one term t h a t  i s  worth s i n g l i n g  out  f o r  comment because of the  
way it demonstrates how jargon of t h i s  type can i l luminate  an a r e a  of 
America's c u l t u r a l  pas t .  Bentley l i s t s  under "expressions s ign i fy ing  
Coca Cola" severa l  terms containing the  phrase "shoot." Unfortunately, 
he makes no attempt a t  etymology. These expressions a r e :  



"Shoot one, shoot one from the  South (s t rong) ,  shoot one 
i n  the  red (with cherry f l a v o r ) ,  shoot a p a i r  and spike  it (two, 
f lavored with lemon), shoot  i t  yellow (wi th  lemon f l avor ) .  . . 
shot  i n  the  arm,. . .walk a shot  ( s o  s t rong of Coca-Cola %at it 
can walk). "'5 

Riordan t o o  l i s ts  terms f o r  Coca Cola such a s .  

"shoot a d i l l y  - small  lime 'coke ' ;  shoot one - small  
p l a i n  'coke1;  shoot one yellow - a r t i f i c i a l l y  f lavored le13on 
' coke ' , small.  "16 

He then o f f e r s  a t e n t a t i v e  etymology f o r  the  above terms. "'Shoot one ' ," 
he says ,  "apparently r e f e r s  t o  the  process of s q u i r t i n g  Coca-Cola syrup 
i n t o  a g l a s s  and shooting i n t o  t h i s  some carbonated water under 
This explanation i s  i n  e r r o r  f o r  two reasons. F i r s t ,  t he  s q u i r t i n g  of 
carbonated water under pressure  i s  not l imi ted  t o  Coca-Cola but  i s  done i n  
t h e  making of ice-cream sodas and other  dr inks  a s  well ,  and y e t  only the  
Coca-Cola i s  ca l l ed  "shoot one. " Second, and more importantly,  Riordan Is 
explanation does not  expla in  enough, f o r  a l l i e d  t o  the  problem of the  
o r i g i n  of "shoot one" is  the  o r i g i n  of o the r  terms used t o  s i g n i f y  Coca- 
Cola. 

The o r i g i n  of "shoot one" o r  "a shot  i n  t h e  arm," a s  founta in  terms f o r  
Coca-Cola, i s  quest ionably supplied us by Shafer whea he l is ts  : 

18 
"A -- s h o t  - Coaca-Cola. F'ronl ' a  shot  i n  the  arm' of drug addic ts?"  

Indeed, Shafer ' s  explanation i s  on the  r i g h t  t r ack ,  f o r  t h e  terms employ- 
i n g  "shot i n  the  arm" and "shoot" r e f e r  back t o  a f o l k  b e l i e f  about the  
nature of Coca-Cola. That Coca-Cola was equated wi th  drugs i s  documented 
by James W. Tut t le ton  i n  h i s  note i n  American Speech of 1963.'9 Tut t le ton  
first quotes documentary evidence da t ing  from 1915 t h a t  r e p o r t s  t h a t  a 
l a r g e  proport ion of Coca-Cola dr inkers  c a l l e d  f o r  the  beverage as "dope." 
Other evidence c i t e d  by Tu t t l e ton  da t ing  from 1931 notes t h a t  "dope," 
meaning Coca-Cola, was a r eg iona l  d i a l e c t  term found i n  the  Southeastern 
United S t a t e s  where soda shops were c a l l e d  "dope shops" by na t ive  speakers. 
Tu t t l e ton  next  goes on t o  expla in  how, i n  h i s  opinion, t h e  term "dope" 
became a s u b s t i t u t e  f o r  Coca-Cola due t o  the  "confusion of t h e  abbrevia- 
t i o n  f o r  cocaine..  .That - coke was an abbreviat ion f o r  cocaine i n  At lanta  
[ t h e  home and f i r s t  d i s t r i b u t i o n  point  of coca-cola] can be emonstrated 
f ram Roy Stannard Baker 's Following --- t he  Color Line (1908). "Shoot one" 
and "shot i n  the  arm" a r e  not  only terms t h a t  demonstrate how cu l tu re  
laden occupational jargon can be but  a l s o ,  perhaps, show t h a t  widespread 
f a m i l i a r i t y  with drugs i s  not a novelty bu t  a phenomenon t h a t  i n  previous 
decades was known from coas t  t o  coas t ,  a s  a t t e s t e d  t o  by soda founta in  
l ingo .  

A minor cont r ibut ion  t o  t h e  study of the  jargon of t h i s  occupational  group 
was made by th ree  English s tudents  of the  Universi ty of Flor ida .  Presum- 
edly  from personal  observat io  they compiled a l i s t  of terms current  i n  
Gainesvil le ,  F lo r ida  i n  1949." Students represent  a p o t e n t i a l l y  r i c h  
source of information concerning the  fo lk lo re  of lunchcounter opera t ives  
s ince  they make up a l a r g e  segment of the  work force  i n  t h i s  occupation, 
p a r t i c u l a r l y  a s  wa i t e r s ,  wai t resses ,  and soda jerks .  Therefore, it i s  
su rp r i s ing  t h a t  no da ta  could be found i n  t h e  Archives of t h e  Folklore 



In s t i t u t e .  I can only assume t h a t  student col lectors  are  encouraged by 
t h e i r  ins t ructors  t o  report  on self-knowledge of the "exotic" genres of 
ghost stories, fo lk ta les ,  supers t i t ions ,  and jokes while the category of 
occupational folklore i s  en t i r e ly  overlooked. With encouragelnent from 
the Folklore faculty,  I believe it qui te  l i ke ly  t h a t  many anecdotes and 
possibly whole cycles of personal legends and other types of schlop lo re  
could be turned up by student self-informants who have worked i n  lunch- 
counters and soda fountains. 

American Speech 
soda jerks.  I n  
"soda Fountain, 

continued i t s  i n t e r e s t  i n  the occupational language of 
1967 it published an a r t i c l e  by Michael (Men Jones en t i t l ed  
Restaurant, and Tavern Calls. "22 This work, l i k e  the 

others previously mentioned, had a lexigraphical  focus, but unlike the 
others it was not based on personal observation or random contact with 
jargon users. Jones interviewed one Paul Sinc la i r  who had worked a t  the 
Jayhawk Cafe in Lawrence, Kansas, as a waiter during h i s  student days a t  
the University of Kansas before World War I1 and who owned and operated 
the cafe from 1946 t o  1964. Jones's research i s  valuable fo r  i ts  contri-  
bution t o  occupational d ia lec t .  However, more important than t h i s  l ing- 
u i s t i c  aspect i s  the f ac t  t h a t  i t  provides us with a context by means of 
which the phenomenon of d i a l ec t  vocabulary can be studied, not atomistic- 
a l l y  a s  a se r ies  of isolated l i ngu i s t i c  fragments, but a s  pa r t  of a t o t a l  
work s i tuat ion.  Even though Jones was primarily interested i n  a long 
attachment t o  a single place, he could not help but co l lec t  other m e s  
of occupational folklore as well a s  valuable data  regarding the sociology 
and psychology of t h i s  type of occupation. 

In  h i s  introduction t o  the glossary of terms used i n  the Jayhawk Cafe, 
Jones first gives a typology of the ca l l s .  Next he presents a br ief  but 
important s t ruc tu ra l  analysis of the jargon, noting tha t :  

"the ' s t ructure '  of a c a l l  consists f i r s t  of fountain 
order, then the modifications of number and s ize ,  and last 
of the special  instructions.  For example, an order fo r  
three t a l l  (10 ounce) glasses of D r .  Pepper, two of which 
have cherry flavoring added, would be M.D. 's a crowd, i n  
the a i r ,  a pair t o  the r i gh teH23  

Of  a l l  the col lectors  surveyed, Jones i s  the only one t o  of fe r  a struc- 
tural  analysis.  That t h i s  i s  so i s  due, I believe, t o  the f a c t  t h a t  he 
i s  the  only researcher t o  do intensive nterviewing. An examination of 
h i s  taped interview with Paul Sinclairga shows tha t  S inc la i r  himself 
repeatedly explained the s t ruc ture  of the ca l l s .  A s  S inc la i r  puts it 
i n  the interview:" 

"Jones: I f  you wanted f ive  limeades...? 

S inc la i r :  That'd be squeeze a handful uh, it could be t o  
the r i gh t ,  a l o t  of 'em used cherry limeade, so 
i f  you had f ive  limeades, two of 'em cherry, 
you'd c a n  i n i t i a l l y  squeeze f ive ,  a pa i r  t o  the 
r i gh t  ... Squeeze f ive.  That gives the bartender 
the designation of how many i s  his f u l l  order. 
Then i f  there ' s  any deviations or addit ions t o  
'em t h a t  comes later."25 

*The author thanks Prof. Jones fo r  h i s  kind permission t o  quote from h i s  
interview. 



After  a discussion of the typology and s t ructure  of the c a l l s ,  Jones moves 
on t o  discuss the genesis of the jargon. Most of the terms, he concludes, 
a r e  the r e s u l t  of wordplay based on association, such as  "patch" for  straw- 
berry i c e  cream. Descriptions of some physical charac te r i s t ics  of the food 
or  i t s  container give r i s e  t o  another type of c a l l ,  exemplified by "bucket 
of mud" fo r  a dish of chocolate i c e  cream. The Jayhawk Cafe presents the 
sole  case i n  the l i t e r a t u r e  of lunchcounter jargon where terms of location 
are  recorded. "TO the l e f t "  was used t o  s ignify lemon flavor which was 
dispensed from the l e f t  of the coke dispenser, and "to the r igh t"  s ignif ied 
cherry flavor.  Other factors  i n  the genesis of terms are  the method of 
preparation, which gives r i s e  t o  terms, such as  "drop" for  an i ce  cream 
sundae, abbreviations of words and phrases, such a s  "c-pie 1-a" f o r  cherry 
p ie  a l a  mode, and f ina l ly ,  as  noted by Jones, there are  contractions or 
blends, such as  "glamottle" (glass  t ha t  holds more than a b o t t l e )  which 
indicates  a 13 ounce glass  of Budweiser draught beer. 

When Jonesqueried Paul S inc la i r  as t o  how cer ta in  c a l l s  were created he 
uncovered anecdotes which were attached t o  cer ta in  of the terms. The 
following anecdote re la ted by S inc la i r  i s  s ignif icant  not only as  an example 
of the existence of folklore  other than jargon, t ha t  i n  general has gone 
uncollected, but a l so  f o r  the  data it offers  those interested i n  popular 
stereotypes, i n  t h i s  case the footbal l  player. 

".Jones: You were t e l l i n g  me about the or igin  of 'one of the 
bes t '  (a  bo t t l e  of coca-cola) . Would you go over 
t h a t  again? 

S inc la i r :  Yeah, uh, p r io r  t o  the automatic dispenser you 
had t a  dispense your Coke out of a pump by hand, 
and it was s'posed t o  measure a quanti ty of Coke. 
But as  you continue t o  use your pump it could get ,  
oh coagulate up the syrup or something. I n  other 
words, you couldn't measure the ac tua l  amount of 
syrup only by s ight .  A Coke should have about an 
ounce of syrup i n  a a ix  ounce glass.  So we t r i e d ,  
we had some of the footbal l  players working there 
t o  pursue t h e i r  education. And t h i s  par t icu la r  
individual was typ ica l ly  a footbal l  player weighing 
about two s ix ty ,  stand about six-two, and d idn ' t  
know his  l e f t  hand from h is  r igh t .  And I was work- 
ing him on the fountain and he couldn't possibly 
make a Coke. He'd have about four ounces of syrup 
or  he'd have about an ounce of syrup. So i n  a jok- 
ing manner someone told  him the bes t  Coke he could 
make i s  a bo t t l e  Coke. So from then on, why, a 
bo t t l e  Coke was 'one of the bes t ' .  

Jones : And you say h is  name was 'Lobo' Jenkins? 

S inc la i r :  'Lobo' Jenkins. I don't  know what h i s  irst name 
was. Course 'Lobo' was h i s  nickname. .26 

The interview method employed by Jones turned up not only anecdotes con- 
nected with cer ta in  jargon but accounts of r i t u a l  behavior. Thus, i n  
reply t o  the question how he got his nickname, "Buffie", S inc la i r ,  as 
par t  of his explanation, described how cer ta in  of h i s  c l i en t e l e  would 



croak a t  him as  they came i n  the door. As S i n c l a i r  remarked t o  Jones, he 
t o l e r a t e d  t h i s  demeaning behavior because "it was good f o r  business."  

 o ones : Where d id  you g e t  the  nanie " ~ u f f i e " ?  

S i n c l a i r :  Well, now, course t h a t ' s  a s t o r y  t h a t ' s  been 
handed down f o r  many years .  When I f i r s t  came 
out  of the  army I was r e a l ,  r e a l  s lender .  
Weighed about a hundred f o r t y ,  forty-two pounds. 
Through no f a u l t  of the  army I d o n ' t  th ink .  But 
anyhow, immediately when I got  back from the  army 
I was standing about five-seven and a ha l f  o r  
e i g h t  and I got  t o  weighing about two-thir ty.  
Could hardly walk down the  a i s l e  I was s o  huge 
(he now weighs about 150 o r  160). Had a very good 
f r i e n d  of mine t h a t  was g e t t i n g  h i s  doc to r ' s  
degree, he was i n  entomology, and uh. I had one of 
these  high s t o o l s  back of the  counter.  And I was 
s o  huge, and I would s i t  on t h i s  s t o o l ,  you know, 
and s o  one evening he c m e  up t o  me and s a i d ,  
'Paul ,  you look l i k e  a b i g  old f a t  toad and 
"buff is"  i s  the  s c i e n t i f i c  name f o r  a toad. ' So 
he says ,  'By g o l l y , '  he says,  ' I ' m  j u s t  gonna 
s t a r t  c a l l i n g  you b u f f i s . '  And he says ,  'Your 
f r i e n d s ,  here ,  we '11 c a l l  you buff i3 .  ' And i t ' s  
s tuck ever  s ince .  And croak, they used t o  croak 
a t  me. They'd come i n  and ins tead  of saying h e l l o  
they 'd  go 'croa-a-a-k. ' Betas took t h a t  up. Every 
Beta t h a t  come i n  t h a t  place,  when they h i t  t h a t  
door they 'd  go 'croa-a-a-a-k. ' But a l l  those th ings  
good f o r  business.  If you asked anybody on t h e  h i l l  
who Paul S i n c l a i r  was, they couldn ' t  've t o l d  you. 
Ninety-nine and nine t en ths  of the  people wouldn't 
know who Paul S i n c l a i r  was. I - I d i d n ' t  encourage 
it but  I went along with the  idea  because gosh, you 
know, e s p e c i a l l y  k ids  t h a t  age, i f  anything l i k e  
t h a t  why they s t r i n g  along with it. I t ' s  j u s t  very 
good business.  "27 

The extensive evidence and compilations of lunchcounter and soda fountain 
jargon has prompted severa l  at tempts t o  expla in  why t h i s  type of d i a l e c t  
i s  used. Harold Bentley analyses a group of terms f o r  such i tems as  
c i t r a t e  of magnesia, c a s t o r  o i l ,  and Bromo-Seltzer. He pos tu la tes  t h a t  
t h e  jargon f o r  these  terms, "Mary Garden," "Manhattan c o c k t a i l , "  and "blue 
b o t t l e ' '  r e spec t ive ly ,  was devised t o  avoid embarrassing t h e  customers. 
Bentley o f f e r s  another i n t e r e s t i n g  group of terms which he cha rac te r i zes  
a s  the  i n s i d e r s  s i g n a l  system. These i n s i d e r  terms f a l l  i n t o  two sub- 
c a t e g o r i e s -  terms t o  warn t h e  workers t h a t  supervisory personnel i s  pre- 
s e n t  and terms t o  c a l l  a t t e n t i o n  t o  c e r t a i n  customers o r  urlusual events .  
Examples of the  former a r e o  

Ninety-eight - the  manager 
Ninety-nine - head soda man 
Thirteen - one of the  b i g  bosses i a  d r i f t i n g  around 
White Bread - manager o r  boss 



Examples of the  l a t t e r  a r e :  

Eighty-seven and a ha l f  - g i r l  a t  t a b l e  with l e g s  conspicuously 
crossed o r  otherwise a t t r a c t i v e  

Fix t h e  Pumps - see  the  g i r l  with l a r g e  b r e a s t s  
George Eddy - man who gives  no t i p s  
Ninety-five - a customer walking out  without paying 
Pi t t sburgh - a warning t h a t  t o a s t  i s  burning 
Saturday Night Specia l  - t h i s  g i r l  can be dated f o r  Saturday 

n ight  
Vanil la  - t h e r e ' s  a n ice  looking g i r l  out i n  f r o n t  28 

A s  regards the  category of t h e  i n s i d e r s  s i g n a l  system, the  motivating 
reason f o r  the  use of such terms i s  se l f -evident .  

Br ie f ly ,  we f ind  t h a t  the re  a r e  t h r e e  causat ive  f a c t o r s  t h a t  underl ie  t h e  
use of- the  jargon.29 The f i r s t  i s  t h a t  of f u n c t i o n a l i t y  which would in-  
clude considera t ions  of secrecy,  such a s  discussed above, and e f f i c i ency ,  
such as  provided by t h e  ordering system, a s  explained by S i n c l a i r ,  and 
t h e  use of abbreviat ions o r  s h o r t  "catchy," d i s t i n c t i v e  phrases. The term 
"radio,"  f o r  ins tance ,  i s  both e f f i c i e n t  i n  terms of l eng th  of words and 
a b i l i t y  t o  be remembered. 

The second f a c t o r  i s  what we would term the  s o c i a l  cause. Under t h i s  
heading would go such considerat ions a s  the  f a c t  t h e t  the  jargon c rea tes  
a des i red  atmosphere t h a t  a t t r a c t s  customers. The i n t e r p l a y  and fusion 
of the  func t iona l  f a c t o r  and the  s o c i a l  f a c t o r  i s  expressed by Paul 
S i n c l a i r :  "The reason, a c t u a l l y ,  of course, was f o r  the atmosphere - the  
col lege  l ingo ,  s lang,  o r  whatever you wanna c a l l  it. But a c t u a l l y ,  a s  we 
went i n t o  i t ,  over a period of years ,  a l l  the  boys r e a d i l y  agreed it made 
t h e i r  ordering a l o t  e a s i e r  t o  remember. Actual ly,  i t  was a help,  a b i g  
help. "3O 

S i n c l a i r  encouraged h i s  customers t o  use the  jargon s o  t h a t  they would f e e l  
" i n  the  know" and regard h i s  establishment a s  t h e i r  "in" p lace  t o  e a t .  A s  
a l ready noted, customer use of t h e  jargon, i n  a s e t t i n g  d i f f e r e n t  from the  
Jayhawk Gee, may br ing  a rebuke from the  workers. This shows t h a t  
occupational  speech of t h i s  type operates t o  e s t a b l i s h  a boundary t h a t  i s  
used by se rv ice  personnel t o  i n s u l a t e  themselves, the  " ins iders ,"  from the  
customer - "outsider" t o  whom the  jargon does not  belong. 

There i s  another aspect  of t h e  s o c i a l  f a c t o r ,  t h a t  should be borne i n  mind 
by the  f o l k l o r i s t ,  and t h i s  is t h e  aspect  of dimensionality. If the  lunch- 
room or  soda fountain i s  considered a s  a s o c i a l  s e t t i n g  i n  which t h e  var- 
ious workers perform, then the  " f ront  region" can be considered as  the  
place where the  performance i s  given and the  "back region" i s  "a place,  
r e l a t i v e  t o  a given performance, where the  impression fos te red  by the  
performance i s  knowim&r contradic ted  as a matter of course."31 

A l l  the  jargon, anecdotes, and behavior co l l ec ted  i n  the  a r t i c l e s  d i s -  
cussed s o  f a r  belongs t o  the  f r o n t  region.  The customer-observer col lec-  
t i o n  method of Bentley, Riordan, Shafer  and the  English s tudents  v i r t u a l l y  
assures  us t h a t  the  only l o r e  they w i l l  c o l l e c t  w i l l  be t h a t  which the  
customers a r e  meant t o  see  o r  hear .  S imi lar ly  the  interview technique of 
Jones, focused as  it was on the  c o l l e c t i o n  of c a l l s ,  a l s o  provides us with 
t h e  l o r e  t h a t  was meant t o  be perceived. 



I n  order t o  c o l l e c t  the  l o r e  of the  back region it i s  necessary t h a t  the  
work group be unaware of the  f a c t  t h a t  they a r e  being observed. Thus, 
back region occupational l o r e  can only be co l l ec ted  by interviewing an 
informant who i s  himself a worker and i s  w i l l i n g  t o  give away the  s e c r e t s  
of t h i s  t r ade  o r  by the  method of par t ic ipant -observat ion  c a l l e d  "complete 
p a r t i c i p a t i o n . "  The bes t  informant would be a t r a ined  f o l k l o r i s t  working 
incognito a s  a lunchcounter o r  soda fountain man. 32 

George Orwell, who q u a l i f i e s  a s  a "complete p a r t i c i p a t o r , "  having been a 
dishwasher i n  t h e  back region of r e s t a u r a n t s ,  wr i t e s  i n  h i s  book Down and -- 
Out i n  Pa r i s  and ~ondon33 about the  d i f fe rence  i n  bearing and ges tures  ---- 
between t h e  spontaneity of emotion and the  in- fee l ing  of t h e  ki tchen and 
the  tense  guarded " f ron t "  manner assumed i n  performance with t h e  customers. 
The s i t u a t i o n  i s ,  of course,  d i f f e r e n t  i n  the  lunchcounter,  and the  pre- 
sence of jargon may serve a s  a defensive measure on the  p a r t  of  t h e  help 
t o  keep Ihe atmosphere unassuming. However, the  kind of anecdotes r e l a t e d  
by Orwell i s  suggest ive of the  types of s t o r i e s  one can c o l l e c t  about back 
regign behavior. Thus, Orwell r e l a t e s  how he was scolded by a wai ter .  
"Fool, why do you wash t h a t  p l a t e ?  Wipe it on your t rouse r s .  Who cares  
about the  customers? They don ' t  know what 's  going on. What i s  res t au ran t  
work? You a r e  carving a chicken and it f a l l s  on the  f l o o r .  You apologize, 
you bow, you go ou t ;  and i n  f i v e  minutes you come back by another  door - 
with t h e  same chicken. Ths i s  res t au ran t  w0rk . "3~  

Along the  same l i n e ,  we can assume t h a t  the re  i s  a whole s e r i e s  of hash 
o r  stew anecdotes. The jargon reported by Bentley, such a s  "clean up the  
ki tchen,"  "Gentleean w i l l  t ake  a chance," and "yesterday, today and for-  
ever" - a l l  r e f e r r i n g  t o  hash - suggest t h a t  the  d i l i g e n t  c o l l e c t o r  may 
t u r n  up legends about such a d ish .  

Returning t o  the  ques t ion  of t h e  f a c t o r s  t h a t  lead  t o  the  use of jargon, 
t h e  t h i r d  f a c t o r  may be viewed as c u l t u r a l  i n  nature.  When, a s  i n  many 
lunchrooms, wai t resses  a re  employed who c a l l  t h e i r  orders  t o  t h e  counter- 
men the  male workers may f e e l  t h a t  t h e i r  s t a t u s  domination over women i s  
being threatened.  A s  William F. Whyte s t a t e s ,  "1n our s o c i e t y  most men 
grow up t o  be comfortable i n  a r e l a t i o n s h i p  i n  which they o r i g i n a t e  f o r  
women and t o  be uneasy, if not  more se r ious ly  d is turbed,  when the  origina-  
t i o n s  go i n  t h e  o ther  direction.1135 Simi lar ly ,  the  food handling r o l e  of 
the  c o  termen of s h o r t  order  cooks may i t s e l f  be f e l t  t o  be l e s s  than 
manly.% The use of jargon, I. f e e l ,  may be an attempt by the  male workers 
t o  r e a s s e r t  t h e i r  sexual  and s t a t u s  dominance over t h e  wai t resses  o r  over 
what they perceive t o  be t h e i r  womanly r o l e .  The jargon serves  t o  re-  
a s s e r t  male sexual  and s t a t u s  dominance by s u b s t i t u t i n g  a non-food term 
f o r  a food term. The customer orders a "food" but  by means of the  jargon 
the  male workers a r e  ca l l ed  upon t o  engage i n  t echn ica l  processes des- 
cr ibed i n  non-food d i a l e c t  terms. Thus, the  jargon represents  the  re-  
a s s e r t i o n  of manly v i r t u e .  Ins tead  of rnaking a chocolate malted milk 
shake, the  soda j e rk  i s  t o l d  t o  "shake one and burn it." The jargon a l s o  
allows the  workers who a r e  se rv ice  personnel t o  speak a language t h a t  i s  
vigorous, hard, and forceful .  The jargon allows them t o  speak and hence 
"perform" a s  t echn ica l  opera t ives  engaged i n  mechanical-like production, 
r a t h e r  than a s  se rv ice  individuals  

A change i n  t h e  c u l t u r e  of t h e  work group means t h a t  the  occupational  
fo lk lo re  w i l l  a l t e r  and i n  some cases d i e .  Bentley 's  l i s t  of terms cur- 
r e n t  i n  New York City i n  1934-35 speaks unashamedly of racism and of the  



blason populaire. Riordan i n  1945 l i s t e d  terms t h a t  spoke of the  t h e a t r e  
of war- "blackout" - a cup of coffee  and " b l i t z  it" - hurry up the order .  
Af ter  the  outbreak of war the re  i s  a disappearance of the  e thn ic  r e f e r -  
ences i n  the  reported d i a l e c t ,  although the  l o r e  of t h i s  occupational  group 
s t i l l ,  up t o  1964 i n  the  Jayhawk Cafe i n  Kansas, r e f l e c t s  a mild r a c i s t  
o r i e n t a t i o n  i n  the  use of  "through Georgia" t o  mean chocolate f l avor  added 
t o  a drink.  ~ e ~ i o n a l i s r n 3 7  i s  of course evident  i n  the  g l o s s a r i e s  of terms. 
Thus, i n  Cal i fornia  " ~ r i z o n a "  means but termi lk ,  and i n  F lo r ida  "make sea- 
board" means t o  be taken out  by the  customer. F ina l ly ,  when an es t ab l i sh -  
ment changes hands o r  serves a d i f f e r e n t  c l i e n t e l e  the  jargon i s  a p t  t o  
wither  and disappear. This was the  case with the  Jayhawk Cafe, f o r  a s  
Jones observes, "When S i n c l a i r  so ld  the  Jayhawk i n  1964, these  c a l l 6  
immediately d i e d . - . d r a s t i c  changes i n  decor,  the  absence of  s tudent  wai ters  
and a d i  f e r e n t  c l i e n t e l e  may be p a r t i a l l y  responsible f o r  the  death  of the  
c a l l s .  "3 Q 
Jargon of the  kind we have been deal ing  with demands a c e r t a i n  cu l tu re .  I 
have interviewed workers i n  t h e  New Age Delicatessen i n  Bloomington, Ind- 
iana .  This i s  an organic res taurant -cafe  t h a t  serves n a t u r a l  foods (no 
meat) and possesses a powerful s t e r e o  s e t  t h a t  plays rock music f u l l  b l a s t .  
The workers a r e  conscious members of the  counter-culture.  They have t o l d  
me t h a t  they t r y  t o  regard each o ther  a s  members of  one family. They have 
t o l d  me, and I have observed, t h a t  they eschew any form of lunchroom ja r -  
gon. The orders a r e  always r e f e r r e d  t o  by t h e i r  proper names, and they 
walk unnecessari ly c lose  t o  t h e  cook, from the  point  of  view of e f f i c i ency  
of communication, i n  order  t o  d e l i v e r  t h e i r  order .  A s  " ~ e r l i n "  a twenty- 
one year o ld  wai t ress  t o l d  me, "People who y e l l  out  don ' t  look a t  each 
o ther . . . ins tead  of t r e a t i n g  each o ther  a wai t resses  and dishwasher and 
se rve r ,  we t r e a t  each o ther  a s  f r i ends .  11% 

The quest ion of why the  f o l k l o r e  of the  i n d u s t r i a l  and occupational  group 
has been s o  ignored i n  r e l a t i o n  t o  the  fo lk lo re  of country l i f e  and r a c i a l  
groups has important t h e o r e t i c a l  implicat ions f o r  our d i s c i p l i n e .  It may 
be  t h a t  t h e  ideology of 19 th  century pr imi t ive  romanticism i s  s t i l l  with 
us. I f ,  a s  Dorson says :  "Ultimately American fo lk lo re  w i l l  t ake  i t s  
place alongside American l i t e r a t u r e ,  American p o l i t i c s ,  the  h i s t o r y  of 
American ideas ,  and o ther  s t u d i e s  t h a t  i l luminate  t h e  American mindn,40 
then occupational fo lk lo re  must be given more and f u l l e r  t rea tment ,  f o r  
the  American mind r e s t s  a top  the  world's most i n d u s t r i a l i z e d  and urbaniz- 
ed g i a n t .  Non-rural occupations account f o r  the  work of more than 
seventy-f ive percent  of i t s  population. 

Much of the  occupational l o r e  t h a t  has been co l l ec ted  i s  concentrated a l -  
most exclus ively  i n  one genre o r  another .  F o l k l o r i s t i c  ma te r i a l  o ther  
than the  d i a l e c t  vocabulary of  lunchcounter opera t ives  has been co l l ec ted  
only acc iden ta l ly  and sparse ly .  However, t h i s  does not  mean t h a t  occupa- 
t i o n a l  l o r e  i s  by d e f i n i t i o n  a one genre f i e l d .  Mody Boa t r igh t ' s  Folklore 
of the  O i l  1ndust$1 i s  a f u l l  t reatment of t h a t  indus t ry ,  r e p l e t e  with --- 
personal  and place legends, customs, b e l i e f s ,  s u p e r s t i t i o n s ,  songs, poetry,  
t a l l  t a l e s ,  anecdotes, and even a f o l k  hero. Archie Gree i n  h i s  excel l -  

I t 2  e n t  a r t i c l e  "American Labor Lore: I t ' s  Meaning and Uses demonstrates 
how the  fo lk lo re  of labor  unions, s p e c i f i c a l l y  the  genres of t a l e s ,  dia-  
l e c t ,  r i t u a l ,  and custom-belief,  "adds a dimension of understanding t o  
unionism." Occupational fo lk lo re  because of i t s  i n t r i n s i c  i n t e g r i t y  and 
i t s  u t i l i t y  f o r  the  understanding of modern American l i f e  deserves in-  
creased a t t e n t i o n .  
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